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Graphic Style and Logo use:
iraphic Style:
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Refer to sheets 2 through 3 for details
Logo Use:
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Graphic Color:
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Individual acrylic faced channel letterdogo elemenmts.,

Standard fuce color: “Acrylilive” brand White Teanslucent plexigl
Standard illamination: Single and /o double tube white neon or LED (as
Standard letrer return color: Criteria Color Gloss Pantone “Dack Bronze™
Standard Trim Cap for faces: “Dark Bronze™ Jewelite” brand trm cap secured to return with no Huhr leaks,
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Window and Door Graphics:
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Refer to Sheet 6 for details
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@:ﬁ. Style Example @Eoéa Fabrication Options

Book Antiqua Bold Capital Format

.. TENANT SIGNAGE / \

Book Antiqua Bold Title Case Format
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@398& Color Program Selection Options

‘White Series Color Palette: i E Channel Letter
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v FRIES Y67 thick plesi
program eolor face

Dark Bronze trim cap

UN.HHﬂ wHOHwNQ b&ﬂ@uh\ﬂ_ \...\.A.m..mﬂw... Dark Bromre Trim Cap
?vﬂ?

Flenible YW dis Condud
frwrm Ietter to tetter and Pansformer
_________

“Weep holes (average 1-2 per letter)
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@mﬁ%_om of National Registered Trademark Letter / Logo Styles
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@9. Signage / Tenant Information

I Rear Suite Address and Tenant Message

4 1025

2 ABC
2 Art & Frame
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H Suite Address

H Solid Door Suite Address & Tenant Message

Tenant Suite numbering
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